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THE PHOTOGRAPHY PLAYBOOK

BUSINESS PHOTOGRAPHY

Your photos aren’t doing your business
justice.

% Your website and Google Business Profile are still running on phone photos from a few years ago.
% Every platform has a slightly different mix of photo quality and style.
% You've never had a real shot list — just whatever got captured that day.

% You know good photos would help, but a shoot always feels like an event you never get around to
planning.

93% 33% 75%

SAY VISUAL APPEARANCE DRIVES HIGHER CONVERSION WITH OF SHOPPERS RELY ON PHOTOS
PURCHASE DECISIONS PROFESSIONAL PHOTOS BEFORE BUYING
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THE PHOTOGRAPHY PLAYBOOK

WHAT'’S INSIDE

Seven practical chapters. No fluff.

01 Why Your Phone Photos Are Quietly Costing You Customers

The gap between “good enough” and what customers actually respond to.

02 What Professional Photography Actually Changes

Beyond looking nicer — the specific, measurable effects.

03 The Photo Types Every Small Business Needs on Hand

A working library, not a one-time photoshoot you never repeat.

04 Preparing for a Shoot So It Isn't Wasted Money

The planning that happens before the photographer ever arrives.

05 DIY Basics: Lighting, Composition & Consistency

For the photos you'll keep shooting yourself between professional sessions.

06 Where to Use Your Photos for the Biggest Impact

The same photo library, deployed strategically instead of posted once and forgotten.

07 Your Photo Library Audit Checklist

A quick way to see exactly where your current photography is falling short.
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THE PHOTOGRAPHY PLAYBOOK

CHAPTER 01 - OF 07

O-I Why Your Phone Photos Are Quietly Costing
You Customers

The gap between “good enough” and what customers actually respond to.

A modern phone camera is genuinely good. That's exactly why phone photos have become the default for so
many small businesses — they’re convenient, they're free, and on a small screen they can look reasonably
sharp. But “reasonably sharp” and “makes a customer trust you enough to buy” are different bars, and the gap
between them shows up in the details a phone photo usually gets wrong: inconsistent lighting, cluttered
backgrounds, awkward angles, and color that shifts from photo to photo because nothing was shot with a
consistent setup.

Customers process this gap fast, and mostly without realizing they’re doing it. A slightly dim, slightly cluttered
photo doesn’t read as “charmingly casual” — it reads as unfinished, in the same instinctive way a website with a
broken layout reads as untrustworthy. It's not a conscious judgment. It's a split-second one, and it happens
before anything you've written gets read.

This matters more for service and product businesses than almost anything else on the website, because
photography is often the only piece of “proof” a first-time visitor has. Words are easy to write regardless of
whether they're true. A real, well-lit photo of the actual product, space, or team is much harder to fake — which
is exactly why it carries so much trust.

None of this means every photo needs to be a full professional production. It means knowing which photos are
worth professional treatment and which are fine as a quick, well-lit phone shot — a distinction the rest of this
guide walks through.

The gut check
Look at your current homepage and Google Business Profile photos as a stranger would. If your honest

reaction is “that’s fine,” that’s the problem — “fine” loses to a competitor whose photos make a customer feel
something.
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THE PHOTOGRAPHY PLAYBOOK

CHAPTER 02 - OF 07

O 2 What Professional Photography Actually
Changes

Beyond looking nicer — the specific, measurable effects.

It's tempting to file professional photography under “nice to have” — a polish item, not a priority. In practice, it
changes several very specific things that affect revenue directly, not just appearance.

It raises perceived value before a single word is read, which is why the same product photographed two
different ways can support two different price points in a customer’s mind. It increases time spent on a page,
because good photography gives visitors a reason to keep scrolling instead of bouncing in the first few
seconds. It improves click-through rates on ads and search listings, where a strong thumbnail is often the entire
deciding factor before someone even reaches your site.

It also does something less obvious: it makes every other piece of marketing work harder. A great photo makes
a mediocre headline perform better. A weak photo can undercut even excellent copy. Photography isn’t one
input among many — it's the multiplier that everything else gets filtered through.

The businesses that see the clearest return usually aren’t the ones investing the most money. They're the ones
being deliberate about which photos actually get seen by customers most often, and making sure those specific
images are the strongest ones in the library.
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THE PHOTOGRAPHY PLAYBOOK

CHAPTER 03 - OF 07

O 3 The Photo Types Every Small Business
Needs on Hand

A working library, not a one-time photoshoot you never repeat.

Think of business photography less as a single event and more as a library that needs a handful of specific
categories covered. Most small businesses are missing at least two of these without realizing it.

Headshots — for the website, email signatures, and any bio or press mention; people trust faces more than
logos. Team & workspace — the environment customers would see if they walked in, which builds trust for
anyone who hasn'’t visited yet. Product or service in action — not a static product shot alone, but the product or
service actually being used or delivered.

Detail shots — close-ups that show craftsmanship, materials, or quality that a wide shot can’t communicate.
Customer & social proof moments — real interactions, real results, real reactions, which read as more credible
than any staged shot. Branded flat-lays or lifestyle shots — the versatile, on-brand images that fill social
calendars and email newsletters without needing a new shoot every time.

A single photo session can usually cover most of these categories in one sitting, if it's planned in advance —
which is exactly the difference between a shoot that produces a library and a shoot that produces a handful of
one-off images.

JOSKIE PRODUCTIONS The Photography Playbook 06



THE PHOTOGRAPHY PLAYBOOK

CHAPTER 04 - OF 07

O 4 Preparing for a Shoot So It Isn’t Wasted
Money

The planning that happens before the photographer ever arrives.

The single biggest factor in whether a photo shoot delivers real value isn’'t the photographer’s skill — it’s the
preparation that happens before they arrive. An unprepared shoot burns expensive time figuring out what to
shoot on the spot; a prepared one spends that same time actually capturing it.

A working shot list beats a vague plan every time. Instead of “get some photos of the shop,” a real shot list
specifies exact images: “owner at the counter, three angles,” “hero product on the display shelf, close and
wide,” “team working, candid, two setups.” Specificity is what turns a session into a library instead of a grab

bag.

Beyond the shot list: clean and stage the physical space in advance, since a photographer can't light around
clutter. Confirm who's appearing on camera and give them notice on wardrobe — solid colors photograph
better than busy patterns, and everyone should know in advance rather than showing up unprepared. And
book during your space’s best natural light window if the shoot is on location, rather than whatever hour
happened to be open on the calendar.

None of this requires hiring a stylist or overproducing the day. It requires deciding, in writing, what “done”
looks like before the camera comes out — the same discipline that makes any project actually finish on budget.

Shot list starter
Aim for 10-15 specific shots per hour of shoot time: a mix of headshots, workspace, product/service in action,
and two or three detail close-ups. That’s enough for a real library without overloading a single session.
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THE PHOTOGRAPHY PLAYBOOK

CHAPTER 05 - OF 07

O 5 DIY Basics: Lighting, Composition &
Consistency

For the photos you'll keep shooting yourself between professional sessions.

Professional photography anchors the library, but no business shoots professionally every single week. The
photos taken in between — a new product update, a quick social post, a behind-the-scenes moment — benefit
from a few basics that cost nothing and take minutes to apply.

Lighting matters more than equipment. Natural, indirect light near a window beats a dim overhead bulb every
time; avoid direct sun, which creates harsh shadows, and avoid mixed lighting (daylight plus warm indoor
bulbs), which creates an unflattering, uneven color cast. Composition is mostly about restraint: fill the frame
with the subject, clear the background of anything unrelated, and use the rule of thirds — placing the subject
slightly off-center — instead of dead center by default.

Consistency is the one most businesses skip entirely, and it’s the cheapest to fix: shoot at the same time of day,
in the same spot, with the same basic edit style, so images taken months apart still look like they belong to the
same library instead of three different eras of the business.

The goal isn't to replace professional photography — it’s to make sure everything shot between sessions
doesn’t quietly undercut it.
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THE PHOTOGRAPHY PLAYBOOK

CHAPTER 06 - OF 07

O 6 Where to Use Your Photos for the Biggest
Impact

The same photo library, deployed strategically instead of posted once and forgotten.

The most common waste in small business photography isn't a bad photo — it’s a good photo used exactly
once. A strong image from a single shoot can realistically support a website hero, a Google Business Profile
update, six months of social posts, an email header, and printed materials, if it's deliberately reused instead of
forgotten after the first post.

Prioritize deployment in order of visibility and impact: the website homepage and top service pages first, since
that’s where first impressions form. Google Business Profile second — listings with recent, high-quality photos
consistently outperform listings that haven’t been updated in years, both in trust and in how often Google
surfaces them. Social media third, rotating the library instead of a single hero shot repeated everywhere. Email
and print last, but not least — a consistent photo library makes every newsletter and flyer look intentional
instead of thrown together.

The practical habit worth building: every time new photos come in, spend twenty minutes distributing the best
ones across all of these places at once, rather than posting one and letting the rest sit in a folder no one opens
again.
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THE PHOTOGRAPHY PLAYBOOK

CHAPTER 07 - OF 07

07 Your Photo Library Audit Checklist

A quick way to see exactly where your current photography is falling short.

Before booking a shoot — or deciding you don’t need one — audit what you already have. This checklist takes
about ten minutes and usually reveals exactly which gaps matter most.

You have a current, professionally shot headshot for every public-facing team member.
Your website hero image is a real photo, not stock imagery.

Your Google Business Profile photos have been updated within the last twelve months.
You have at least three detail shots that show product or service quality up close.

Your product or service is shown actually being used, not just displayed statically.

Your photos share consistent lighting, color, and editing style across platforms.

You have workspace or team photos that show what a customer would see in person.

O o o o o o o o

You could post fresh, on-brand content for a month without shooting anything new.
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WHEN YOU'RE READY FOR THE REAL THING

We plan, shoot, and edit the whole
library for you.

Read the playbook, then let us build the photo library that actually supports your brand — headshots,
product, workspace, and everything in between.

N

Full-session planning & shot lists

AN

Headshots, product & team photography

N

Edited, ready-to-use across web & social

N

Delivered in every crop and format you need

Headshot Session
1 hr - 15 edited images $450

Brand Shoot
2 hrs - 40 edited images - multiple setups

$950

Book a Photography Session

hello@joskieproductions.com - joskieproductions.com - Portland, OR & remote nationwide

JOSKIEPRODUCTIONS.COM PORTLAND, OR - WEB - BRAND - GROWTH



